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Brands Falling Into               
a ‘Hero Trap’ 

Brands need to stop putting themselves first when focusing 
on a purpose. Too often they fall into a ‘hero trap’. As Donald 
Miller wrote in his book "the fatal mistake some brands make 
is they position themselves as the hero in the story instead of 
the guide”. 

https://bit.ly/2Y8sbzE 

Mini article
Here is a mini article about the current uses of Instagram by 
marketers and brands. 

https://bit.ly/2KyFNBa 

Apps 

QuickBooks 

This app is for keeping a small 
business’ bookkeeping organized. 
Users can manage their expenses 
and cash flow, and view their profit 
and loss, create an invoice and keep 
track of it with invoice management 
tools. 

https://apple.co/2XDtycC 

Books 

Contagious 
by Jonah Berger 

In this book Prof. Berger reveals the 
secret science behind word-of-mouth 
and social transmission. Readers can 
discover how basic principles drive 
things to become contagious, from 
consumer products and policy 
initiatives to workplace rumors and 
YouTube videos.  

https://amzn.to/2XaqRQt 
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Brand’s Name Becomes Generic 

Some brands become the default example of something, then 
its focused definition and then the word/verb for it. These 
brands weave themselves into the fabric of everyday life and 
modern culture so much until the world cannot be thought 
without them. Google isn’t the only search engine but people 
now often say ‘Google it’. Different languages of the world 
adopted different brands as the word for something i.e ‘post-
it’ for small paper, ‘gillette’ for razor, ‘kleenex’ for napkins etc. 

https://nyti.ms/2ZTMW2w

Strategies for 
Live Events 

As Schoening wrote in this article 
“today’s buyers crave personalized 
experiences — and events are no 
exception. In fact, 74% of marketers 
say personalization should be a 
bigger business priority and 97% 
plan to maintain or increase their 
budget for personalization in 2019, 
according to industry research from 
Evergage.“ 

https://bit.ly/2HUN8s6 

Employer 
Branding             

The war for talent isn’t showing any 
signs of slowing. Spotting talent 
ahead of others, attracting talent  
and talent retention are among the 
main goals for a growing number of 
firms today. Employer branding, 
cultivating an inside-out purpose-
led culture, preventive reputation 
management are some of the 
principal means to achieve them. 

https://bit.ly/2JaIPbE 

Reputational risk -‘biggest’ 
perceived threat to charities 

Charities need to take a longer term view of risk 
or face “increasing threats” to their prosperity and 
security, according to a new report by a specialist 
insurer Ecclesiastical Insurance. Angus Roy, 
charity director at Ecclesiastical Insurance, said: 
“These are challenging times for the sector – 
uncertainty is the new norm and new risks are 
emerging all of the time. It is imperative that 
charities spend more time thinking about not only 
the potential rewards, but also the risks they are 
facing, now and in the future.”. 

https://bit.ly/2IWZrEY 
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