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Trendless Future 

Fast fashion, mass consumerism, temporary hype and 
seasonal trends are less and less appealing to more and more 
segments of markets. Trend forecasters predict a more 
trendless future. Purchasing mass consumer data dries up 
and products or services that are timeless will be valued more 
than before in the post-pandemic economy. 

https://bit.ly/2VWmWo0 

Mini article
Facebook’s new free features allow users to create group 
video calls of up to 50 people instead of 8. 

https://cnb.cx/2xqKM1I 

Apps 

Doodle 

This app is widely used for choosing 
together the best time for any  
meeting, teleconference or event 
that involves many invitees. The 
organizer can suggest a number of 
times and invite participants to 
select their preferences for planning. 

https://apple.co/2Sv6RDU 

Books 

Leading From the Future 
by Johnson & Suskewicz 

What sets extraordinary leaders 
apart is their ability to turn vision 
into action. The authors introduce a 
beneficial way of thinking and 
managing, called "future-back," that 
enables any manager to become a 
practical visionary.  

https://amzn.to/2zTogzA 
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The Role of High Luxury 

High luxury sphere needs to be the source to learn from. It 
needs to lead by example as it leads from the future or, in 
other words, by being ahead of the times. By creating the 
best-in-class, by putting best practice into action and by 
setting exemplary standards in holistic brand management, 
luxury brands can lead the other spheres and industries. 

  

https://bit.ly/3c5beNK

Purpose Talk ≠ 
Purpose Walk 

The current pandemic puts brands’ 
talk of purpose to test. The economic 
transition period that companies are 
going through today could usher in 
a new era of brand purpose. The 
demand for businesses tangibly 
contributing to public good will only 
grow in the tumultuous months 
ahead, according to analysts. 

https://bit.ly/3fbCD2d 

Sweden’s 
Distinction            

Sweden has left its schools, gyms, 
cafes, bars and restaurants open 
throughout the spread of the 
pandemic and the officials say the 
controversial virus strategy proving 
effective. This European country 
didn’t jump the bandwagon and 
refused to react simply the same 
way everyone else reacts and 
instead responded to the situation 
in its own way. 

https://bloom.bg/3fghUKT 

Sharpening Reputation                    
for a Lasting Effect 

This article is about why a crisis is the best time to 
hone an organization’s reputation. As the political 
economy professor from Stanford University 
Steven Callander wrote: “A single crisis under the 
glare of the spotlight is more effective at getting 
your message out about who you are and what 
your organization stands for than a hundred 
meetings or a thousand speeches (…) the choices 
you make and the way you handle yourself signals 
more information to those watching than what 
you do when the pressure is off.”  

https://bit.ly/2KTyemJ 
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