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PR Outperforming Ad Biz 

According to Richard Edelman “the reputation aspect of PR 
has never been more important. Government is investigating 
the four largest tech companies. Employees are demanding a 
more activist approach to issues from systemic racism to 
sustainability. CEOs are expected to exercise public 
leadership, speaking out to change policy.” 

https://bit.ly/3g8xSWA 

Mini article
Here is an interesting mini article about how agents should 
navigate comments on social media. 

https://bit.ly/3kZH4jD 

Apps 

Record it! 

This screen recording app with high 
ratings is #30 in the Utilities category 
of the App Store. It allows its users to 
record games and apps for tutorials, 
walk-through, video demos and 
training videos on both an iPhone 
and iPad. 

https://apple.co/322wkYY 

Books 

Fear of Missing Out (FOMO) 
by Patrick J. McGinnis 

Coined in a Harvard Business School 
article, FOMO has become a global 
term to describe the decimating 
anxiety when thinking other people 
are having better, more fulfilling, 
experiences than you are. Amplified 
by the rise of social media, FOMO 
has become a cultural crisis — so 
what's the cure? 

https://amzn.to/3aO14B5 
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Value of Brands                           
in an Anxious World 

Identifying the unrecognized potential in the brand, factoring 
in the emotional as well as the rational and measuring the 
presence of a brand’s culture are very important in the 
process of brand valuation. In an anxious world real brands 
can be sources of trust and pleasure for the consumer and of 
long-term profitability and reliability for investors. 

  

https://bit.ly/34oAsFJ

Types of Content 

Choosing the right types of content 
to the right segments of audience 
and to be delivered at the right 
times requires strategic and on-
brand decision-making. This article 
is a handy list of 100 types of 
content that marketers, content 
creators, media and PR pros can use 
to achieve results and returns in an 
age when brands become media 
organizations and think tanks on 
their own right. 

https://bit.ly/31buCFz 

Make or Break 
Reputation            

Socrates once said: “The way to gain 
a good reputation is to endeavor to 
be what you desire to appear.” Today 
brands are being exposed faster 
than ever. At the same time this 
current environment brings more 
opportunities than ever to enhance  
reputation through brand purpose. 
This article is about how to make or 
break reputation in the new media 
normal. 

https://bit.ly/3aIUHPG 

Negotiation Strategy  

Some things don’t change despite how drastically 
the world changes. One of those things is 
negotiation strategy. According to Hughes and 
Ertel the key questions to ask prior to negotiating 
are the following: 

What business outcomes do we seek through this 
negotiation? Who cares about those outcomes? 
Who can do something to bring about those 
outcomes? How can we engage, directly or 
indirectly, with parties that share some of our 
interest in achieving those outcomes? 

https://bit.ly/2QgGKz1 
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