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Regenerative Brands 

Brands that are aware, additive, and alive will thrive in an era 
of shifting paradigms. The regenerative brands sense and 
serve our deepest needs, give more than they take, shape the 
world, the economic context and the times they live in. This 
article is about how to build a ‘regenerative brand’. 

https://bit.ly/3gX3m29 

Mini article
This infographic provides a comparative analysis for those 
creating content in the form of webinars vs. podcasts. 

https://bit.ly/2Z40RoP 

Apps 

Nomo 

Going back to basics, simplicity and 
fundamentals has become a need.  
This visually nostalgic app called 
NOMO was designed to help casual 
photographers to focus on taking 
pictures, instead of all the post-
production retouches. 

https://apple.co/31Yku3u 

Books 

Authenticity 
by Toft, Sunny & Taylor 

This book is about building a brand 
in an insincere age. A common 
problem in marketing is what a 
brand says in advertising isn't always 
what customers and employees 
experience. The authors give clear 
strategies that enable companies to 
communicate in a more genuine, 
emotional way. 

https://amzn.to/31YSnB6 
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Is Your Positioning Obsolete? 

Is your brand positioning at risk of being obsolete? Business 
leaders must understand how the pandemic has altered the 
emotional imperatives that affect consumers’ brand choices. 
As it is written in a study from the Journal of Brand Strategy: 
“In practicing purpose-driven marketing, brands need to 
connect their purpose to consumer values and human needs.” 

  

https://bit.ly/3hX9Jnw

Content That 
Outlasts 
Algorithms 

It’s been said that by the time one 
learns how the new tech works, it 
already becomes old tech because a 
newer version of it just came out. It 
is important to create content that 
outlasts Google or other search 
engines’ various algorithm updates. 
This article provides some key tips 
for those who want to ensure their 
content survives potential search 
updates. 

https://bit.ly/3gY3e2F 

Integrated 
Reputation            

A bad reputation is a governance 
risk. Boards need an integrated 
reputation governance committee 
or the IRG. According to Kossovsky 
and Williamee, “An IRG committee 
would  include directors  with 
knowledge of informational and 
behavioral economics, behavioral 
sciences and communications. (…) 
The committee would focus on areas 
of major concern: ethics, innovation, 
safety, security, sustainability and 
quality.” 

https://bit.ly/320uSHR 

Investment Promotion                        
& Place Branding  

What is the future of investment promotion? Is 
investment promotion a digital or a people 
business? How is the typical investor journey and 
how does trust work in this context? The 
pandemic has encouraged us all to find new ways 
of working, but can we ever lose the personal 
touch in investment promotion?   

Sirpa Tsimal, Director of Investment Promotion 
at Switzerland Global Enterprise, shares her 
insights. 

https://bit.ly/2GAZveZ 
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