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Effects of Media 

While informing the public about the pandemic, the media 
created two bigger problems: coronaphobia and infodemic. 
It’s important to see how new business models and entrants, 
and changing consumption preferences are affecting media 
content production, distribution, access and value. 

https://bit.ly/2ZZG3Qm 

Mini article
Facebook and Instagram rolls out Shops, competing with 
Amazon and turning business profiles into storefronts. 

https://tcrn.ch/302B55N 

Apps 

Leetags 

This app is a hashtag generator for 
Instagram. It lets its users search for 
multiple related hashtags and see 
the percentage of popularity for each 
hashtag. The app can be used for 
increasing post relevance and the 
number of followers. 

https://apple.co/3eCLNE1 

Books 

The Ride of a Lifetime 
by Robert Iger 

In this book Robert Iger shares the 
ideas and values on creative 
leadership that he embraced during 
his fifteen years as CEO while 
reinventing one of the world’s most 
beloved brands and inspiring the 
people who bring the magic to life.  

https://amzn.to/3cfTTRn 
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Being Bold is the Safest Route 

Around the world, the Covid-19 pandemic is affecting people 
and organisations in many different ways. In these 
circumstances, how do managers lead with cross-cultural 
sensitivity? Rebecca Robins and Tamara Box share their 
pieces of advice at Chartered Management Institute (CMI). 

  

https://bit.ly/3eGw4E1

Pandemic PR 

This article sheds light on some of 
the businesses in different sectors 
which have shone and on others, 
which have had a nightmare. The 
consequences and results from 
Pandemic PR reveal important  
practical lessons. The world will 
witness, which brands are to come 
out with their reputation intact. 

https://bit.ly/2ZO4r7I 

Humanization & 
Humanomics           

Companies must not let digital 
transformation make their people 
feel less human. Humanization, not 
digitalization, is to remain the 
priority in the agenda. Arithmocracy 
and technocracy will experience 
slow death in one way or another. As 
Lindstrom wrote: “We can gain 
many of the efficiency benefits of 
technology without sacrificing the 
human touch, so long as we stay 
focused on customer satisfaction 
and employee engagement.” 

https://bit.ly/2XL3cTZ 

Virtual Workforce as a             
Competitive Advantage 

As Reyntjens and Shaumont wrote: “For the last 
decade, thought leaders have discussed what the 
future of work could look like. Most organisations 
have adopted only some of these practices, and 
that slowly. However, COVID-19 has forced 
organisations to push the “fast forward” button. 
Instead of a gradual and thoughtful roll-out of a 
virtual workforce, they’ve had to jump straight 
into a new situation.” The near future of work isn’t 
work from home. It’s work from anywhere.  

  

https://pwc.to/3eBaG2G 
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