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City States & Place Branding 

A Londoner is a new species. He/she has more in common 
with a Muscovite or a New Yorker than they have with the 
English from other cities of England. These macro-cities are 
countries on their own. Today there are another new species - 
those of the boutique second tier cities and it is now their 
turn to invest in cultural place branding. 

https://bit.ly/2VLSIBC 

Mini article
Leveraging organisational culture powers business growth. 
Here is a new global study on it by Prophet: 

https://bit.ly/2V3duvs 

Apps 

Etoro 

This app is a social fin-tech platform 
with a comprehensive and catchy 
differentiation idea. It is appealing 
for those traders who don’t want to 
get involved with trading so much 
and still want to get the same results 
as those who do by copying them. 

https://apple.co/2vEM8BG 

Books 

Call of the Mall 
by Paco Underhill 

Call of the Mall examines how we 
use the mall, what it means, why it 
works when it does, and why it 
sometimes doesn’t. The book unveils 
the geography of shopping, some 
the ethnography of the spaces and 
rituals in the malls and strategies for 
retail.  

https://amzn.to/2DO599e 

INSIGHTS 
Brand Strategy | Public Relations | Digital & Social Media

https://apple.co/2vEM8BG
https://amzn.to/2DO599e
https://apple.co/2vEM8BG
https://amzn.to/2DO599e
https://bit.ly/2VLSIBC
https://bit.ly/2V3duvs


Bimonthly Internal Newsletter 6 May 2019

Common Mistakes in Naming 

Forgetting that naming is as strategic as it is creative, 
confusing the need for information with the need for 
differentiation, ending the verbal identity process at a name 
are some of the most common mistakes in the naming 
process. This article focuses on what mistakes to avoid. 

https://bit.ly/2PvDlLj

HENRYs 

Amid growing luxury market, top 
brands have their eyes set on a new 
kind of customer. This year's sixth 
edition of Global Powers of Luxury 
Goods indicates that 76% of luxury 
companies reported increased sales, 
with nearly half recording double-
digit year-on-year growth. One of 
Deloitte’s new study’s key takeaways 
is the emergence and focus on a 
new kind of client - “HENRYs” (High-
Earners-Not-Rich-Yet). 

https://bit.ly/2ZxwWUA 

Brand Rep Risks             

There is a number of positive things 
that limitless connectivity has 
brought to businesses large and 
small. In addition to being able to 
reach a global audience with a click, 
modern-day brands also have an 
opportunity to build their reputation 
using transparency and instilling 
trust. But what possible risks is the 
reputation of your brand facing? 

https://bit.ly/2PLl110 

The Rise of the Industrial 
Subscription Economy 

As Jeff Wilkins, CEO and Co-Founder of Motili, 
Inc., wrote: “Changes in consumption are 
remaking the economy. Consumers increasingly 
value access and usage of a product over 
ownership. Companies are racing to craft 
subscriptions to meet these needs, accessed 
through the internet and powered by software, 
data and analytics. Investors are rewarding these 
businesses with predictable subscription revenue 
with richer valuations.” 

https://bit.ly/2DPgKF8 
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