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Brand Advocates 

Brand advocates become ambassadors and representatives of 
a brand, and most often even play the role of ‘secret agents’. 
They begin to distribute positive intelligence, so to speak, 
about a brand, driven by an unspoken agreement. Brand 
advocates deliver the brand message in the right place at the 
right time and often to the right people.  

https://bit.ly/2OCRgQA 

Mini article
Here is a mini article on how to spot fake influencers for 
marketers who want to work with digital influencers.  

https://bit.ly/2HbPwcJ 

Apps 

Animoto 

This app is for social media content 
creators that use Instagram stories 
and Facebook stories often. The app 
provides users with vertical video 
templates, animated text, collage, 
layout, logo adding and music 
integrating features.  

https://apple.co/2UEgNwv 

Books 

High Tech High Touch 
by John Naisbitt 

In his book the renowned forecaster 
John Naisbitt wrote about the role 
technology plays in humanity’s 
accelerated search for meaning. The 
book show the readers how to make 
the most of tech's benefits while 
minimizing its detrimental effects on 
human culture. 

https://amzn.to/2Uz1Qf5 
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Purpose and Reputation 

Higher purpose and data privacy rise in importance in 2020 
according to the Global Trends Report by Reputation 
Institute. The report includes 10 global priorities that are 
shaping reputation and impacting businesses this year. 
Among other priorities are climate change, CEO activism, 
influencers and so forth. 

https://bit.ly/31Dj24T

B2B Content 
Marketing 

Here is an interesting infographic 
that focuses on  B2B content 
marketing benchmarks, budgets 
and trends in 2020. It provides data 
about content creation, outsourcing, 
content distribution, organic vs. 
paid and other areas B2B marketers 
invest time, effort and capital in. 

https://bit.ly/39mK2Z1 

Tailored Product 
Placement             

Advertisers can digitally add product 
placements in TV and movies in the 
way that is tailored to the audiences’ 
digital footprints and specific tastes. 
Technological developments allow 
thousands of products and brands 
to be inserted, in real time, into 
streamed online content. This virtual 
product placement is based on the 
same ideas as the traditional 
version. The difference is these 
placements can be made after the 
content is out too. 

https://bit.ly/2UB5XaL 

On Persuasion and Influence 

Dr. Robert Cialdini is the seminal expert in the 
rapidly expanding field of  influence and 
persuasion. His 35 years of rigorous, evidence-
based research, along with a three-year program 
of study on what moves people to change 
behavior was published in his books that becam 
bestsellers. This is an interesting podcast 
featuring a conversation between two giants of 
their fields: Guy Kawasaki and Dr. Cialdini. 
Their conversation is about the psychology that 
powers influence and persuasion. It reveals what 
separates effective communicators from truly 
successful persuaders.   

https://bit.ly/2w1kQc4 
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