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On Longevity 

Conventional growth often leaves durability out of the 
equation whereas vertical growth is the key to economic 
longevity. As the authors of this HBR article put it “by thinking 
about endurance as a core element of their DNA, the current 
generation of high-growth companies create moats that help 
them build superior products and services while avoiding 
ethical conundrums.” 

https://bit.ly/2XTgY9e 

Mini article
Twitter has announced a new creative team that will help 
brands to produce video content on their own platform. 

https://mklnd.com/2XL78C6 

Apps 

Shopify 

This app makes it easy to manage 
orders and products, connect with 
staff, and track sales of users’ one or 
more stores. It is in top 100 in the 
business category of the AppStore as 
it is one of the handiest apps for e-
tail or e-commerce from a phone. 

https://apple.co/30xGnDi 

Books 

Competitive Advantage           
of Nations 
by Michael Porter 

This book is by Prof. Porter whose 
ideas and personal involvement 
have either guided or shaped 
strategy in countries as diverse as 
the Netherlands, Portugal, Taiwan, 
Costa Rica, and India, and regions 
such as Massachusetts, California etc.  

https://amzn.to/2XJNHi0 
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Employee Influencer 

It needs to be always remembered that social media is a social 
platform and not a marketing platform. Implementation of 
employee influencer processes is not relevant for most mass 
brands and it is more applicable for some of the niche, SME, 
or B2B brands. The main problems occur when the social 
media content is too promotional rather than social or when 
the employer’s content is not aligned with the personal values 
of an employee. 

https://bit.ly/32oKrrh

Subscription-
Based Banking 

Bill Streeter wrote that “Ernst & 
Young research predicts a big 
advantage for first-movers that 
adopt a consumer subscription 
model built around financial health 
… unless the big tech companies 
get there first.” Is a Netflix model 
the future of financial services? 

https://bit.ly/2LjO7VJ 

Progress in 
Blockchain             

Bitcoin was just the beginning of 
b lockchain-dr iven dis rupt ive 
innovation. Were Dr. Marshall 
McLuhan alive would he call 
Blockchain the extension of the 
internet? In the words of Don 
Tapscott “Blockchain is ushering in a 
whole new era of the internet — one 
centered around value rather than 
information.“ This article describes 
shortly the state of the blockchain 
revolution. 

https://bit.ly/2xNAdCy 

CEOs Face Heightened Risk              
to Personal Reputations 

We live in an age when CEOs face heightened 
risk to personal reputations. The ambassadorial 
and, for some companies, activistic role of CEOs, 
the increasing need for radical transparency, social 
media responsibility and personal branding are 
only some of the factors behind this. According to 
Kossovsky “with the right integrated governance 
and enterprise reputation risk management 
strategy, CEOs can protect their companies and 
themselves from this new material corporate and 
personal exposure.” 

https://bit.ly/2SiNL2u 
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