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Authority. Needed. 

It is especially in uncertain times that authority is needed. 
Whether it is the cult of the original founder or the authentic 
CEO, organizations demand a purpose-oriented leader just 
like the global society in general unconsciously needs an 
enlightened pilot for the Spaceship Earth. 

http://ow.ly/Sps950zIprx 

Mini article
Here is a mini article on executing a compassionate, authentic 
influencer marketing strategy in a Covid-19 world. 

https://bit.ly/2LB9QXj 

Apps 

Flowstate 

This app is a response to the 
amphetaminic digital age. It frees 
the writer to turn on, tune in, and 
open up. For those willing to set 
aside their preconceptions of how to 
write, they may find a companion in 
Flowstate: a single law that silences 
the analytical brain and amplifies a 
voice of candor. 

https://apple.co/3dTTTI4 

Books 

Thriving on Chaos 
by Tom Peters 

This book is about cultivating the 
flexibility necessary to adapt to rapid 
changes. It outlines 45 specific 
recommendations for corporate 
survival in a turbulent economic or 
political worlds.  

https://amzn.to/365DqO8 
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New Normal for Better Norms 

Global Workplace Analytics reports an average savings of 
$11,000 per part-time role that is converted from physical to 
virtual. Some international brands, like Bulgari for example, 
are permanently moving some employees to remote working. 
As Farrer wrote: “The ‘new normal’ isn’t necessarily a 
business world without working in an office, it’s just a world 
where we focus on work instead of the office” 

  

https://bit.ly/2AyQWOx

Misinformation 
& the Infodemic 

In times of crisis, people turn to the 
media for information that they can 
trust. What responsibilities do old 
and new media organisations have 
to address the problem of “junk 
news” spreading rapidly? How can 
businesses earn trust in a climate of 
confusion, data clutter, uncertainty 
and misinformation? Here is an 
interesting discussion at Oxford 
Said Business School. 

https://bit.ly/3g0EuHQ 

Preventing 
Scandals            

As written in this HBR article: “Some 
of Europe’s largest banks — ING 
Group and ABN Amro in the 
Netherlands and RBS in London — 
have created behavioral risk teams 
composed of professionals trained 
in  organizational  psychology, 
anthropology, forensics, and other 
disciplines” to be able to identify 
risks and prevent scandals. 

https://bit.ly/2X1lzny 

Once-in-a-lifetime             
Opportunity 

The current situation prepared the ground for a 
once-in-a-lifetime opportunity where leaders can 
prove their value for their teams and society at 
large. This is the moment when they can define 
their legacy as a true leader in a lasting way. John 
C. Maxwell was right when he said: “A leader is 
one who knows the way, goes the way, and shows 
the way.” Leaders can use both the pandemic and 
post-pandemic contexts to help the global 
economy reinvent itself, improve itself and 
humanize its systems. 

https://bit.ly/2LCGvvQ 
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