
Bimonthly Internal Newsletter 19 November 2018

Nothing New Under the Sun 

Many leaders create resistance to change without realizing it. 
The research findings in this article suggest that to get people 
to embrace change, emphasize what will stay the same. 
Nothing is new under the Sun as history is busy with rhyming. 
This is especially evident today as the faster things seem to 
change the more they stay the same. 

https://bit.ly/2ODd5Nj 

Mini article
This mini article is about how the "simple" things that have 
been evolving for billions of years are difficult for AI to grasp. 

https://bit.ly/2qSRFlE 

Apps 

Storyluxe 

Using this app one can create 
dynamic Instagram story templates  
There is a variety of polaroid and 
instant film, neon, floral templates 
specifically for the stories feature of 
the social media platform. The app 
was also featured in ‘New Apps We 
Love’ by the App Store. 

https://apple.co/2qSFt48 

Books 

Questions are the Answer 
by Hal Gregersen 

Talk to creative problem-solvers and 
they will often tell you, the key to 
their success is asking a different 
question. What if you could unlock a 
better answer to a vexing problem 
just by changing the question? 

http://a.co/d/4YRRl5B 
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Psychology of Sound 

This article is about how luxury brands use the psychology of 
sound to make one fall in love with their products. Refining 
the feel of the deeper brand codes, reinforcing the brand 
identity through sensory experiences, creating memorable 
emotional responses and distinguishing spaces or objects of 
desire with uniquely crafted sonic tactics are only some of the 
components that make up the geometrical equation. 

https://bit.ly/2OxXfDg

Interview on 
Branding in the 
21st Century 

Markus Kramer, Partner at Brand 
Affairs, shared observations from his 
career to date, the lessons he learnt 
along the way and a perspective on 
key challenges and strategies for 
brand building in the 21st century  
in this recently published interview 
with the Speakers’ Corner. 

https://bit.ly/2QSELzp 

Moments in   
B2B Experience               

As experientialism is the new 
existentialism experience design in 
B2B needs to be not only holistic 
but also deeply humanized and 
personalized. Doing humanization 
and personalization isn’t the point. 
The point is doing it right. As Andrea 
Soriani, ex-Director of Marketing in 
Maserati, North America put it: 
“Clients will always remember a 
negative experience no matter how 
many positive moments have been 
shared.” 

https://bit.ly/2DpPhud 

Start-Ups of Europe 

Investment in early stage technology companies in 
Europe has risen four-fold over the last three 
years, according to new research. As reported in  
this Irish Times article, the study shows 
unprecedented growth in both funding and 
volume of investments made in pre-revenue 
companies, with start-ups working in fintech and 
medtech the biggest draw for investors. If this 
progression is combined with the growing 
European tendency of intrapreneurship then the 
resulting general picture is one that is filled with 
opportunities for impact investors. 

https://bit.ly/2QSDdFN 
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