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Creating Crisis-Proof Brands 

Brands that know what they stand for and how to lead the 
economy rather than just fitting in it are the brands that know 
the ways of transcending cycles. These are crisis-proof 
brands that have invested in preventing the general crisis 
hitting them the way it hits their competitors. 

https://bit.ly/3iNd88U 

Mini article
This comprehensive infographic provides LinkedIn’s new 
checklist of retargeting best practices and tips. 

https://bit.ly/3chys3V 

Apps 

1Password 

This is a highly rated award-winning 
app made for easily generating and 
keeping passwords safe. 1Password 
remembers all passwords for the 
users, and keeps them safe and 
secure behind the one password that 
only that user knows. 

https://apple.co/3mv1hOZ 

Books 

Exponential Organizations 
by Salim Ismail 

An Exponential Organization (ExO) 
can eliminate the incremental, linear 
way conventional companies, grow, 
get bigger, leveraging assets like 
community, big data, algorithms, 
and new technology into achieving 
performance benchmarks ten times 
better than its peers. 

https://amzn.to/3cdeebm 
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Corporate Reputation Formula 

As Ann Francke wrote: “the pandemic and economic 
downturn have pushed many companies into survival mode, 
but by demonstrating that you operate to metrics beyond 
profit and loss, you can build a new, deeper relationship with 
your customers” This, in many ways, is the current formula 
for improving and strengthening corporate reputation. 

  

https://bit.ly/2ZRIP9M

Branding CEOs 

As mentioned in this article CEO 
branding has several benefits: 
creates a lasting impression on the 
target audience, reflects core values, 
reveals leadership style, builds trust 
in the company and so forth. There 
are even companies the brands of 
which are actually unthinkable 
without their CEO brands i.e. Virgin, 
Apple or Tesla are some of them.  

https://bit.ly/3mxlFiq 

Influencing the 
C-Suite in B2B 
Marketing            

Here is an interesting article about 
how to influence C-level decision 
makers in B2B marketing. This 
includes a multi-dimensional B2B 
marketing plan (both strategic and 
tactical),  conducting  thorough 
research, developing a positioning 
statement, getting referrals, being a 
storyteller, thought leadership, 
establishing relationships etc. 

https://bit.ly/3c9loNY 

The Multi-Stakeholder Movement  

In the words of Alex Heath “it’s been just over a 
year since over 180 CEOs signed on to the 
Business Roundtable’s (BRT) statement on the 
purpose of a corporation, committing to lead their 
companies for the benefit of all stakeholders, not 
just shareholders.” How has the multi-stakeholder 
movement evolved thus far? What role has the 
BRT’s statement of purpose played? Accelerating 
forces and trends of the multi stakeholder 
movement, raising the bar for business,  strategic 
long-termism, galvanizing action are the steps to 
be taken ahead. 

https://bit.ly/3cizFIo 
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