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Creator Side of Influentialism 

Brands that want to implement an influencer strategy are too 
preoccupied with the general reach of influencers rather than 
the creative potential and the precision in targeting. Brands 
seek to message ‘through’ these influencers using them as a 
means of distribution instead of working ‘with’ the insider 
influencers, the creators that make the mind move the matter. 

https://bit.ly/2Int9k6 

Mini article
Here is an interesting list of websites that democratized stock 
videos for content developers and brand journalists. 

https://bit.ly/2K3APZF 

Apps 

Vivino 

With 30 million users, Vivino is the 
world’s largest wine community 
online and a user-friendly platform 
for discovering and buying wines. It 
works as a Shazaam for wine since 
one can take a photo of any wine 
label and learn that wine's rating, 
review, and average price instantly. 

https://apple.co/1kYqagm 

Books 

StrengthsFinder 2.0 
by Tom Rath 

StrengthsFinder 2.0 offers a method 
to uncover one’s top talents. This 
book, that, to some extent, can be 
used as a reference for decades, 
unveils the extended version of the 
renowned assessment tool. 

http://a.co/6Lpj3rA 
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Future(s) of Apps 

It was found that consumers spend 85% of their time on 
smartphones, within apps, but only five apps see heavy use. 
What will apps look like with streaming/non-downloads/voice 
interface/AR/VR? What three core areas the future of mobile 
apps lies? What could digital marketers and app-developers 
expect over the next decade? 

https://bit.ly/2qNxAOa

Diverse Networks 

This HBR article unveils research on 
how CEOs with diverse networks 
create higher firm value. Social 
capital is more important than ever 
as one’s network is one’s net worth. 
However, it is not the quantity of 
connections a business leader has 
but the quality of ties that makes 
the impact. The deep networks have 
networks within networks and 
prioritize supreme networks over 
the ordinary ones. 

https://bit.ly/2IK79iQ 

The Power of 
Purpose for 
Employer Brands 

The power of Purpose can make all 
the difference in attracting and 
retaining top talent. Companies like 
Apple, Google and Airbnb know this 
very well. In this new podcast, 
Markus Kramer explains how to 
uncover and articulate a purpose 
that could improve an employer’s 
brand in a substantial way. 

https://bit.ly/2HH7uWE 

Making It Happenstance 

Many have experienced how good luck comes to 
those who are prepared for it and how luck is 
something one builds and it is different from 
chance. Dr. Carl Jung, for instance, thought that 
there is no such thing as coincidence. If there is 
then, according Dr. Jacques Vallee, there are 
significant coincidences and insignificant ones. 
The science of timing that has been studied by 
insiders of strategic communications includes 
serendipity and happenstance in order to reach 
the necessary results. However, personalized 
timing still needs to be humanized. 

https://bit.ly/2H1C9OZ 
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