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‘Softer’ Skills 

This is the first ever recruitment video commercial by MI6 for 
intelligence officers. It is made with a clever strategic story 
looking for spies with 'softer' skills. By saying ‘we are just like 
you’ it reminds the audience that no matter how high level a 
secret service agent is, he or she is still a human being. 

https://bit.ly/2Jp6W8F 

Mini article

Here is an infographic that shows the activity taking place on 
various platforms online during 60 second span in 2018. 

https://bit.ly/2wE8Op1 

Apps 

FishEye 

With this app an iPhone will not only 
have a simulated 170-degree wide-
angle view and fisheye barrel 
distortion, but also a live fisheye 
viewfinder, and the simulated 
process of changing film, lens and 
flash that reminds the look and the 
feel of analogue camera.  

https://apple.co/2utn3JY 

Books 

CEO Branding 
by Marc Fetscherin 

This book explores the personal 
branding process of CEOs and 
outlines the 4Ps of the branding mix. 
It demonstrates how this ‘human 
brand’ affects the company in 
financial and non-financial terms. 

http://a.co/9i9GnUi 
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PR Solutions 

According to Richard Lorenzen, a well-executed public 
relations campaign has the ability to take a business to the 
next level and grant exposure to new markets and audiences. 
A solid checklist for managing a public relations campaign 
will include setting clear goals, pitching the right reporter, 
finding creative solutions and so much more.  

https://bit.ly/2kvYhmA

Blockchain      
for Marketers 

Blockchain for marketing is still in 
its infancy, but now is the time to 
learn more about the technology. 
Using blockchain’s distributed and 
encrypted ledger, marketers can 
view a more complete record of 
social sharing. Therefore, along with 
its other functions, this technology 
provides a new way to boost social 
engagement on the web. 

https://cmo.cm/2Jpr4HS 

The Studies              
on Purpose 

Higher returns on equity, more 
fulfillment at work, lower risk of 
death, higher employee retention 
are among the many benefits of 
discovering and applying Purpose 
for organizations and individuals. 
However, for higher effectiveness 
this whole process needs to be 
framed as the Guiding Purpose 
Strategy (GPS) rather than just 
‘finding purpose’. Here is an 
interesting article with the results 
from studies on purpose. 

http://bit.ly/2Ha7rze 

Transitioning to New          
Leadership Roles 

Leadership changes are more common than ever. 
But most companies don’t get it right. Every 
leadership transition creates uncertainty. Will the 
new leader uncover and seize opportunities and 
assemble the right team? Will the changes be 
sustainable? Will a worthy successor be 
developed? These questions boil down to one: 
Will the leader be successful? Here is an 
interesting article on this matter by McKinsey 
senior partners Scott Keller and Mary Meaney. 

https://mck.co/2GKDVij 
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