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Fear of Backwardness 

The  (brand)  identity  of  Europe  have  become  part  of  the  
conversations  in  the  last  few  years.  Overcoming  the  fear  of 
backwardness  will  help  us  remember  what  formed  the  solid 
foundation of this identity through which forward-thinking and 
traditionalism can co-exist.  

http://bit.ly/1qgjHot

Mini article
HP announced the world’s thinnest lap top computer called the 
Spectre 13.3. Time will tell about its performance but its design 
along with the evolved logo makes up an impressive move by HP.

http://bit.ly/1Q1yYhZ

Apps 

Hyperlapse 

This is an app developed by 
Instagram Inc. When you shoot 
a time lapse video, the footage 
will be instantly stabilized to 
smooth out the shaking and 
give it a cinematic feeling. 

http://apple.co/1lQhD3v 

Books 

Freud on Madison Ave 
by Lawrence R. Samuel 

Even though many marketers 
think social sciences have 
begun being applied in biz 
only few years ago, this book 
tells how advertising insiders 
were already breathing with 
social sciences during the post 
WWII era which led to the main 
revolution in marketing. 

http://amzn.to/1S3Badk 

INSIGHTS 
Brand Strategy | Public Relations | Digital & Social Media

http://apple.co/1lQhD3v
http://amzn.to/1S3Badk
http://apple.co/1lQhD3v
http://amzn.to/1S3Badk
http://bit.ly/1qgjHot
http://bit.ly/1Q1yYhZ


brandaffairs Weekly Internal Newsletter 11 April 2016

Rituals & Neuromarketing 

As it was mentioned in Corpus Hermeticum, “the mind is void of 
suffering.”  The  body  needs  rituals  and  other  inputs  for  ideal 
existence.  UCLA neuroscience researcher  Alex  Korb has  some 
insights that can create an upward spiral of happiness in life. 

http://ti.me/1OHCXjk

Original Content 

Remember when Facebook 
was simple, when all you 
would see is your friends 
posting updates? Nowadays 
all you see are videos and 
memes from websites outside. 
There is decline in sharing 
content that really comes from 
within. 

http://bit.ly/1XoQ5jD 

Millennials’     

Media Habits 

As millennials move through 
various stages of life, their 
media habits can change. 
Their transitions as they finish 
their educations, join the 
workforce, move into their 
own homes and start families. 
And how they connect and 
what they connect with follows 
suit. 

http://bit.ly/1MTmA3H 

Culture for Economic Development 

Today not only Unesco but  also organizations as 
World Bank are taking steps related to cultural 
development accompanying these steps with the 
latest findings in the field of behavioral 
economics. Cultural longevity means economic 
and physical longevity. The synchronic and 
temporary reality must not be allowed to 
dominate the diachronic richness of cultures. 

http://bit.ly/1Ux4M6s 
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