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Clarity of Purpose 

Most organizations seem to either have no real Purpose, with a 
capital P, or they have multiple purposes. There needs to be one 
overarching purpose that is  articulated with clarity in order to 
gain and maintain competitive advantage in a meaningful way.

http://bit.ly/2bVgvHO

Mini article
In the coming weeks users will get more out of 140 characters    
on Twitter, Soon, photos, GIFs and videos will no longer use up 
characters in users’ Tweets.

http://bit.ly/2c6KiOD

Apps 

MeetUp 

MeetUp is one of the ideal 
apps for anyone who wants to 
build a community via offline 
gatherings. It is also useful for 
special interest networking 
and meeting like-minded 
connections within your 
industry or field. 

http://apple.co/1EOJp5t 

Books 

Luxury Talent Management 
by M. Gutsatz & G. Auguste 

This is the first book focusing 
specifically on talent 
management in the luxury 
industry. It explores how to 
lead the professionals the 
luxury industry attracts. 

http://amzn.to/2chYAvF 
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Amazon Explores         
Product Placement 

Amazon began taking steps in the area of in-video ordering. The 
seeds  for  expanding  the  product  placement  industry  continue 
being planted. We may reason that it will be the HNWI who will 
be  using  this  feature  often  when  other  luxury  e-tailers  join 
(purchasing suits from MadMen or a watch from 007 etc.)

http://bit.ly/2aNgBB5

Bitcoin ATMs 

Deloitte launched its first 
bitcoin ATM to the public at its 
office in Toronto, where its 
Rubix blockchain division is 
based. There are 110 bitcoin 
ATMs in Canada and more 
than 30 across the UK, 
according to Coin ATM Radar. 

http://bit.ly/2bVcPWb 

PR & Branding 

Overlap 

There is an ever stronger 
bridge between brand 
management and meaningful 
PR. Forward-thinking global 
brands are aware of the fact 
that both public relations 
strategies and brand 
strategies pivot upon the 
same key components of 
communications. 

http://bit.ly/2cdFix1 

AI Report 

This one hundred year study on Artificial 
Intelligence, launched in the fall of 2014, is a 
longterm investigation of the field of Artificial 
Intelligence (AI) and its influences on people, 
their communities, and society. Unlike the articles 
on the web about AI, it is a long substantial 
report by Stanford University that is worth 
skimming. 

http://stanford.io/2bDmIhf 
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