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Relevance & Timelessness 

What’s old is perceived as expired. What’s classic stays timeless. 

Aiming to be relevant regardless of the changes in zeitgeists is 

one of the keys for the work being accepted as timeless both in 

future and in the far future. The tone-of-voice and the mindset 

used by Prof. Drucker when he was giving advice or authoring the 

next magnum opus of his were strategically timeless.

http://bit.ly/2dTFVZt

Mini article
LinkedIn adds to its app a feature that allows it users to control 

their feeds, save articles for later and search for tagged content.

http://bit.ly/2eaZsD1

Apps 

Tribe 

This app can be described as 
the WhatsApp version of 
Snapchat. It focuses on short 
video chatting and tries to take 
it to another level. It is getting 
good ratings from existing 
users and seems to be 
spreading quickly. 

http://apple.co/2dTDExy 

Books 

Hidden Champions 
by Prof.Hermann Simon 

Going deep inside more than 
a thousand unknown world 
market leaders, Prof. Simon 
reveals the common patterns, 
behaviors, and approaches 
that make these secretive 
companies successful. 

http://amzn.to/2dGbXqh 
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The Excellent Growth 

For  all  the  companies  who  have  learnt  that  the  entire  brand 

experience is a growth engine for their business, certain luxury 

brands are exemplary guides. As Rebecca Robins puts it, “when 

the economic crisis hit, luxury brands were the most resilient in 

weathering  the  storm.”  This  is  because  brand  integrity  have 

always been the long-term economic engine. 

http://bit.ly/2dKltMv

PR for Brand Love 

The customer service branch 
of PR focuses on managing 
both the offline and the online 
communities of a brand. This 
includes loyalists and all other 
stakeholders. Allison Sitch, 
Vice President of Global Public 
Relations for The Ritz-Carlton 
shares her thoughts on how 
companies of any size should 
can view this particular branch 
of Public Relations. 

http://bit.ly/2edPgKN 

Scale & Leadership 

Bain&Co. shared an 
interesting small infographic 
about how size doesn’t 
necessarily correlate with how 
economically successful a 
company is in the market. It 
tells us about the reality that is, 
to some extent, analogical to 
Prof. Simon’s ‘hidden 
champions’.  Scale doesn’t 
create leaders of the market. 

http://bit.ly/2edMHsc 

The Subtle Fall of ‘Nudge’ 

The nudge movement began showing signs that it 
isn’t flawless on certain segments. Motivation 
research didn’t go anywhere it only took a short 
nap. After letting the nudge-marketers make their 
move, we can reason that motivation research’s 
Renaissance is near. Motivating will soon replace 
nudging as it is way less risky and doesn’t lose its 
function in relation to market trends. 

http://bit.ly/1EekhJM 
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