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Read to Lead 

Facebook launched a campaign called #ReadtoLead and is asking 

for leaders to share the books that have influenced them most in 

2016. As Graeme Codrington from TomorrowToday says: If as a 

leader you are too busy to read, then you are too busy. If you are 

too busy to read, it’s likely that you are not leading right anymore.

http://on.inc.com/2gaUZkt

Mini article
Time’s  creative  cover  photographed by  Nadav  Kander  may  be 

described  as  the  cover  of  the  year.  Notice  how the  letter  ‘M’ 

subtly sits on the President’s head as diabolic horns.

http://ti.me/2hgqEpi

Apps 

PhotoScan 

Here is a new app by Google 
for scanning old nostalgic 
photos. It lets you create 
enhanced digital scans, with 
automatic edge detection, 
perspective correction, glare 
removal, and smart rotation. 

http://bit.ly/2eXU6Ls 

Books 

Peak 
by A. Ericsson & R. Pool 

Today being an Expert, with a 
capital E, or being at the tip of 
the top of the pyramid and 
seeing from above the mist of 
data clutter is paramount. The 
science of expertise reveals 
the perennial power of 
purposeful practices. 

http://amzn.to/2h14UN8
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Sonic Brand DNA 

Joel Beckerman of Man Made Music says “sonic logos are just the 

tip of the sonic branding iceberg. The present and future is also 

very much about sonic branding for social media, apps, large scale 

spaces  like  stadiums,  retail  environments,  interactive  museums 

and theme parks, as well as urban environments.” 

http://bit.ly/2i5JVWR

Negotiation Styles 

Working and communicating 
across cultures can at times be 
hard. This is a fascinating 
article that summarizes some 
of the core findings and ideas  
behind the thinking of the 
British linguist Richard D. 
Lewis on how the negotiation 
styles differ across various 
cultures world over. 

http://bit.ly/2hOybMy 

Personal Branding 

and Twitter  

HubSpot has long been a 
good source of introductory 
level social media marketing 
articles that remind the 
fundamentals. This piece is 
about building a memorable 
personal brand on Twitter. As 
always all of these instructions 
depend on context. Tailoring 
these tips in accordance with 
the brand will do the work. 

http://bit.ly/2hzc2AP 

Hierarchy of Purpose 

A purpose-oriented hierarchy of priorities plays an 
essential role for the executive teams within the 
21st Century organizations. This article reminds 
us about the organizing function of brand purpose 
which is achieved through an understanding of 
hierarchies of priorities. It would be wise to make  
an addendum to the hierarchy of priorities and 
tasks by adding the hierarchy of deep values. 

http://bit.ly/2gB3cOY 


