
Weekly Internal Newsletter 23 May 2016

Purpose of Purpose 

The  deconstruction,  decoding,  hermeneutics  and  semiotics  on 
purpose continues.  In this  collaboration with Hall  & Partners, 
Dominik, Head of Strategy at Interbrand, shares his view on how 
purpose  can  drive  the  brand  value.  Is  your  purpose  relevant, 
authentic, and differentiating?

http://nyti.ms/1TgRFVd

Mini article
Choosing   and  using  cult  brands  can  sometimes  feel  like  a 
religious journey. Cult branding is more than mass consumerism 
or 20th century’s outdated marketing.

http://ti.me/1OREhqz

Apps 

Kobalt 

This is niche marketing in 
action. Kobalt is the only app 
that gives creators real 
transparency and insight into 
their income, synch activity, 
and music usage in real time. 

http://cnb.cx/1qChjYT 

Books 

Branded Entertainment 
by Jean-Marc Lehu 

This book is still one the few 
definitive books on the silent 
world of product placement. 
After going over fundamentals 
Lehu discusses the future 
possibilities of this industry. 

http://amzn.to/1XJnR5m
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Content & PR 

According  to  a  new  report,  a  significant  number  of  asset 
management  firms  use  content  marketing,  an  essential 
component of PR, as part of an integrated marketing strategy, but 
face challenges in producing enough content.

http://bit.ly/1spFtrA

Instagram Analytics 

Instagram’s new analytics tools 
will be launched in the coming 
months. The question will be 
how much do these 
measurements really matter 
on a psychological level? How 
instructive are the numbers 
that these tools show from the 
angle of PR?  

http://bit.ly/1U6VICq 

Web Brand Identity 

Here is an interesting 
interview about establishing a 
digital footprint and the 
growing influence of online 
brand identities in the present 
day. Your profile’s presence 
online can create significant 
competitive advantage 
compare to those who are 
half-present or non-present. 

http://huff.to/1Nx1H43 

Echoverse 

Summary: Most studies of the interactions 
between companies and consumers look at one 
piece of the puzzle: Advertising or social media or 
news coverage or 'consumer sentiment' as 
measured in surveys. A new study examines how 
messages about brands across various channels 
interact in a complex set of feedback loops the 
authors call the 'echoverse.' 

http://bit.ly/1qCoOiF 
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