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Sincere. Enlightened. 
Every time a British moderator interviews an American artist he 
becomes and acts more British than usual. The same is so for the 
American artist. Not all of us are as good at listening as K.S. is 
but let’s leave the canned statements of other leaders aside for a 
little  and truly  listen  to  the  sincere  words  uttered  during  this 
session of WEF 2016. For now, verbal communications can’t be 
more strategic than this.

http://bit.ly/1OKRLPf

Mini article
The world is not enough. Time for some extraterrestrial branding. 
Have a closer look at this co-branding work of Adidas’ luxury line 
Y3 with Virgin Galactic.

http://bit.ly/1lHoE7a

App 

Hanx Writer  

 Apps, like everything else in 
this world of ours, become 
complete when they are built 
w i t h p e r s o n a l i t y . W h e n 
function meets aesthetics, 
when the past meets the 
future, when demographics 
elevate to psychographics… 
curious things happen. 

http://apple.co/1PM5SDM 

New book 

A Dream for the World by 
Stefano D’Anna  

Those who have read School 
for Gods are familiar with the 
name Stefano D’Anna. Those 
who haven’t, would be better 
off looking closer at this 
unconventional but intuitive 
angle on entrepreneurship 
and leadership. 

http://bit.ly/1PvlNGa
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Neo-Positioning 

Being the  first  or  the  only  is  analogical  to  being  ‘the  default’. 
Sometimes  it  is  worth  investing  a  billion  dollars  to  being  the 
default.  Have  a  look  at  this  article  to  see  what  the  court 
documents unveil about the case of Google and Apple.

http://selnd.com/1QiZIxJ

Slow Death (from 

Disruption) 

There is no doubt that WEF 
2016 was the most important 
global event of last week. 
Here is an interesting statistic 
about slow death reminded to 
us by CEO of Accenture, 
Pierre Nanterme.  

http://bit.ly/1PM8MIw 

Luxury Brands and 

Ad Agencies 

This is an interesting short 
article about the relationship 
between luxury brands and 
global ad agencies. It shows  
how the luxury brands don't 
want to be treated the same 
way the ad agencies treat the 
FMCG brands. 

http://bit.ly/1UJq5hn

New Study by MIT and Deloitte 

This new study is a long-read but in short it 
explains how digital transformation is not about 
technology but strategy. At the root of challenges 
related to digital lies leadership, culture, strategy. 
In other words best digital strategy may even 
exclude technology out of the equation because 
the transformation is improved by internal culture 
and mindset. 

http://bit.ly/1HT0b3z
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