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Strategic Planning 

This rare footage which is a lecture video of Pierre Wack was 
recently unveiled out of the University of Oxford’s Futures 
Library. Pierre Wack is considered a pioneer of scenarios 
planning and there are many durable teachings of his that can 
be useful for brand planners.  

http://bit.ly/2l0eiE5 

Mini article

WhatsApp now has its own Stories clone. Users can now share 
with their contacts content that disappear in 24 hours. 

http://read.bi/2lC6ntJ 

Apps 

Yandex.Parking 

Yandex’s navigation developers 
created a parking app. This type of 
parking apps are increasingly 
demanded in metropolitan cities 
where searching and making rounds 
to find a parking spot is a headache. 

http://tcrn.ch/2lYDQ45 

Books 

Find Your Why 
by Simon Sinek 

It isn’t surprising that after six years 
Simon Sinek wrote another book 
about the role and benefits of the 
why question again because the 
effectiveness of finding and applying 
one’s why doesn’t come and go the 
way trends and buzzwords do. 

http://amzn.to/2mskgLi
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Entertaining the Masses 

Despite democratizing valuable content, the masses still go 
for the mainstream ‘stuff’ that tends to lack substance. The 
ways of entertaining the masses haven’t changed much. Not 
knowing what one really likes leads to liking what the masses 
like. However, it is important to remember that even though it 
may be true in relation to the masses, it could not be 
generalized to all the classes of society which make up 
another large share of the global audience pie today. 

http://econ.st/2kzg8u3

PR Company vs. 
PR Agency 

Here is an article about three PR 
companies’ approaches in the 
industry. Tech-enabled thought 
leadership content creation and 
distribution, analytics and industry-
specific focus are some of the 
components that make up these 
approaches. Unlike PR companies, 
PR agencies go for the more 
sophisticated approaches. 

http://bit.ly/2lUvx9p 

Basics of 
Personal 
Branding 

Online personal branding is 
replacing resumes and cover letters. 
As the author of the article Lucas 
Pesa says: “The goal in using these 
strategies is to sell your skills like 
commodities, and the target 
audience is potential employers 
around the globe. 

http://bit.ly/2lK0drP 

Aligning Brand, Purpose,  
and Culture 

Carolyn Ray, Managing Director at Interbrand 
Canada, says: “after many years of studying the 
world’s best performing brands in our Best 
Global Brands report, a shared characteristic is 
clear: brands with purpose rise to the top.” This is 
an interesting article that sums up and brings 
together the key benefits of Purpose, with a 
capital P, for brand managers and strategists. 

http://bit.ly/2juKIG9 
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