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Purpose of Finance 

“Financial  systems  should  be  designed  to  fit  their  purpose 

otherwise they will not deliver better services and will not avoid 

financial crises.” - writes David-Pitt Watson in his FT article. Like 

all industries, finance needs to add purpose to the center of its 

equation too.

http://on.ft.com/28XMaIn

Mini article
What can  be  said  about  the  future  of  one  of  the  most  silent  

industries in the business world? Laurent Muzellec explores the 

future of product placement in this new HBR article.

http://bit.ly/28YwDwE

Apps 

Goodreads 

The world’s largest site for 
readers and book 
recommendations has an app. 
It is the IMDB for books and a 
good alternative to Amazon’s 
reviews and ratings. 

http://apple.co/29eLgrg 

Books 

Invisible Influence 
by Dr. Jonah Berger 

The New York Times 
bestselling author explores the 
hidden forces that shape our 
behavior. By understanding 
how social influence works, we 
can decide when to resist and 
when to embrace it. 

http://amzn.to/28X0Afe

INSIGHTS 
Brand Strategy | Public Relations | Digital & Social Media
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Social Media & Culture 

What are the key components to harnessing social media for the 

creation of a better culture? What if our online presence could 

also  help  build  a  healthier  and more  unique company culture? 

What is the nature of the relationship between social media and 

internal modus operandi?

http://bit.ly/28MECqp

PR Videos 

Key influencers have more 
capacity to play the role of 
agents of influence than 
mainstream influencers. The 
same is so for online video 
engagement. 

http://bit.ly/28XXNjm 

Behavioural 

Economics 

The new Behavioural 
Economics Guide 2016 is out. 
Rory Sutherland announced it 
in his twitter. Selected 
behavioral economics 
concepts and behavioral 
science in practice is covered 
by the guide. 

http://bit.ly/291w0Bz 

Reporting PR Results 

This is a simplified description of effectively 
reporting PR results to a CMO. Rebekah Iliff, 
Chief Strategy Officer of AirPR, says: ‘Take a 
peek at your last report, think about what you 
could have done differently, and remember to put 
yourself in your CMO’s shoes.’  

http://bit.ly/293HV2j 
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