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Future of Consumption 

One of the discussions during this year’s WEF meeting was 
about the current state and the future of consumer culture. 
The participants emphasized the roles of experience and 
purpose. In addition to that the team of WEF implemented 
technology in the most meaningful way at the discussion 
called ‘The Future of Warfare’. 

http://bit.ly/2jV9Xx0 

Mini article
Here is an interesting article about how segmentation for 
mobile is a separate process on its own.  

http://bit.ly/2kKqQet 

Apps 

Motion Stills 

This app, which for now works only 
with new iPhones’ LivePhotos 
feature, offers an advanced 
stabilization and rendering tool after 
shooting photos and videos. It also 
allows to turn the photos into GIFs 
by looping them.  

http://apple.co/28jfwu6 

Books 

Confessions of a Pricing Man 
by Prof. Hermann Simon 

In all walks of life, we constantly 
make decisions about whether 
something is worth our money or 
our time, or try to convince others to 
part with their money or their time. 
Price is the place where value and 
money meet. 

http://amzn.to/2jiMOIX
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Apple is for Original Content 

Apple will be joining the content creation industry by creating 
its own original content without buying Netflix or Time 
Warner. After years of negotiation and numerous attempts to 
become a entertainment programming company, it seems, 
this time the brand will actually make it happen. 

http://bit.ly/2jINN40

Live on 
Instagram 

Instagram too now joins the live 
video club. The live feature is now 
available for all countries. Going 
and being live is one of the key 
macro-tendencies of 2017 and it is 
strongly tied to the global 
snapchatization effect of the social 
media today. 

http://bit.ly/2jMqkfU 

LuxuryWatch 

Rebecca Robins, co-author of Meta-
Luxury,  explains the importance of 
the tactile sense in luxury and the 
general cultural shift that may be 
framed as ‘the return of the real.’ 
These are the times when the real 
discerning and curatorial eye is 
needed by luxury, niche and global 
brands in various cultures around 
the world. As the ancient Latin 
proverb goes: Oculus animi index. 
The eye is the spy of the mind. 

http://bit.ly/2jMxqkt 

Psychographics and CA 

Cambridge Analytica is one of the key firms that 
were in President Trump’s digital team that 
figured out how to win. The short speech video 
inside the article summarizes the very simplified 
version of the method. Majority of the people 
were always interested in watching D.Trump 
rather than in listening to him. What the media 
analyst Dr. McLuhan used to say back in the 50s 
is still relevant today. The electronic media makes 
images take over policies in elections. 

http://bit.ly/2jTWHww 
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