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Place Branding 

City  branding  that  is  made  with  taste  and  aligned  with 

environmental responsibility is one of the optimum soft power 

strategies. The private sector and government should co-operate 

for concrete on-brand moves especially because we are in the age 

of hyper communication and democratized travel.

http://bit.ly/21yrRJT

Mini article
Unlike what the mass media reinforce, the root of all problems 

isn’t terrorism or greedy capitalism but ignorance. On March the 

3rd humanity celebrated World Book Day and campaigns worthy 

of attention were shared on social media.

http://bit.ly/1oZxKy5

Apps 

Nature Sounds 

Such big works as Avatar, 
Home (sponsored by luxury 
brands), Life of Pi, Planet Earth, 
the Revenant are boosting our 
appreciation of nature’s charm. 
Sonic branding will soon mean 
to review the sounds of nature. 

http://apple.co/1OWAul3 

Books 

The Small BIG 
by S.J. Martin, N. Goldstein & 
Dr. Robert Cialdini 

The ancient technique that was 
taught in schools of magic is 
being revived today by social 
and life sciences. What is the 
smallest change you can make 
that will lead to the colossal 
outcome in branding?  

http://amzn.to/1R0RGgQ 
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5D 

This tiny disc can preserve human history for billions of years. 

It’s  official:  your  data  will  outlive  you  by  a  few  billion  years. 

Nothing  will  ever  be  forgotten.  The  smallest  and  the  biggest  

library is here.

http://bit.ly/1Yjmh8Q

The Billboard is 

Watching You 

Clear Channel Americas will 
be able to conclude who is 
looking at their billboard not 
with retina-scanning cameras, 
but by aggregating the data 
collected by several partners 
and location data from your 
telephone.   

http://bit.ly/1L9ppCk 

Inventing Culture 

What most companies seem 
to misunderstand is that 
internal culture is more     of 
an  anthropological and 
semiological phenomenon 
rather than a psychological or 
technological one. 

http://entm.ag/1PYpR5d 

London’s Soft Power 

London beats New York and Paris as the new 
soft power capital. Its ability to create high-skill 
jobs and attract an international diverse group of 
business talent made London the soft power 
capital of the world. Conquering by attraction 
rather than with weapons is the future of power. 

http://for.tn/1ROaTPG 
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