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Polishing China’s Brand 

The State Council Information Office (SCIO), the government's 
information  and  propaganda  arm  is  aware  of  the  growing 
importance  of  soft  power  and  place  branding.  It  auditioned 
foreign PR agencies: Hill+Knowlton, Ketchum, and Ogilvy Public 
Relations, FleishmanHillard and Edelman.

http://reut.rs/1SxfOVS

Mini article
Steering via the mind? You can now fly a drone just by thinking 
about it. These people are competing in the world's first mind-
controlled drone race.

http://bit.ly/1Xfp04y

Apps 

Slash Keyboard 

Here is a shortcut tool to the 
frequent websites we visit to 
find and share links. This app 
brings it all to the keyboard. 
Apps like Slash will increase 
the speed and the motivation 
to find and share content 
within our circle. 

http://apple.co/1rB9bcd 

Books 

Managing  
by Henry Mintzberg 

The angle of this book is based  
on close observations which 
came out of field reports. The 
author looks closer at the way 
of thinking and daily lives of 
managers of Bombardier, RBC, 
Red Cross etc.  

http://amzn.to/1T5lAhJ

INSIGHTS 
Brand Strategy | Public Relations | Digital & Social Media
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Oversimplification 

Oversimplification is a foolish move. As Einstein put it “We must 
simplify  things  as  much  as  possible  but  not  more  than  that.” 
Many writers,  marketers  and communication professionals  still 
tend to oversimplify strategic matters these days.

http://huff.to/1T61KpL

Thought Exercises 

The digital paradigm shift is 
more about adopting the right 
mindset than simply getting 
the technology. What are the 
thought exercises that can 
prepare us for the increasingly 
competitive digital landscape? 
Companies need to engage in 
long-term thinking about their 
digital strategy. 

http://bit.ly/1VOZRON 

Motivation. Not 

Nudging. 

Marketing Professor Utpal M. 
Dholakia explains why   
motivation researchers’ 
techniques (developed in 
post-WWII era) are still better 
than the new tendency to 
‘nudge’ and why nudging your 
customers can sometimes 
backfire. 

http://bit.ly/1p4zPIR 

Sophistication and Patronage 

According to Guy Salter, chairman of the London 
Craft Week, growing sophistication rather than 
raw wealth is becoming the main driver of how  
the luxury clientele consume, shifting luxury 
spending to craft or brands with craft credentials. 
He eloquently says: “If I had to pick one word to 
capture this zeitgeist, it’s neither “luxury” nor 
“craft,” but “patronage.” “ 

http://bit.ly/1q28esi 
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