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Holistic Sustainability 

“Sustainability” is an overused word in the mainstream 
media, but understood by very few. In authentic luxury brand 
management holistic sustainability means more than just 
going green. The brands that moved beyond buzzwords and 
made the shift from a capitalist culture to cultured capitalism 
contribute their share by humanizing systems and processes. 

https://bit.ly/2Nm8IFw 

Mini article
Here is an interesting short read about a study that shows the 
best times of day to post to social media.  

https://bit.ly/2OdFha1 

Apps 

Stingray 

This music/radio app provides a wide 
variety of genres and subgenres for 
every moment, place and mood in 
one’s daily life, curated by music 
experts from around the globe. 

https://apple.co/2OGCucM 

Books 

Principles 
by Ray Dalio 

This book’s hundreds of practical 
lessons, which are built around the 
author’s cornerstones of “radical 
truth” and “radical transparency,” 
include the most effective ways to 
create unique results in both life and 
business. 

https://amzn.to/2OGtWCJ 
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The Best & The Rest 

Interbrand’s Best Global Brands 2018 report that came out 
recently shows that it is a seismic year for luxury brands. 
There are lessons to be learnt from today's leading-edge 
luxury brand ecosystem. As the epitomes of branding, they’ve 
always been setting exemplary standards for other industries. 

https://bit.ly/2y29vGM

Going Phygital 

Amazon recently opened its brick 
and mortar store to make steps from 
digital to phygital. According to 
Martin Lindstrom, “Amazon’s new 4-
star store proves that even the king 
of the online shopping world needs 
a physical retail presence. As 
humans, we need touchy-feely to 
tick the authenticity box.”  

https://bit.ly/2DTlcVB 

The Business of 
Blockchain               

Blockchain, the distributed ledger 
technology is rewiring commerce. 
Here is an interesting PwC report on 
what business are doing with 
blockchain. It explores questions 
related to building one’s own 
blockchain eco-system, blockchain 
fundamentals, putting blockchain to 
work, signs of the new blockchain 
world and the ways of overcoming 
the trust barrier. 

https://pwc.to/2N87lyZ 

Corporate Reputations  

The smart organization learns from its own 
failures and mistakes while the wise organization 
learns from others’ failures and mistakes. The 
global corporations that have the astronomical 
budgets still continue making mistakes when it 
comes to brand reputation management. They 
don’t get it right the first time most probably 
because they unconsciously feel that they can 
afford it. The SMEs, however, focus on getting it 
right the first time which is why they are always 
learning the lessons that come out of the mistakes 
and failures of large power-drunk corporations. 

https://bit.ly/2PmdPqT 
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