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Treasuring Reputation 

Reputation is the current currency as it always has been 
irrespective of whether many of the communications 
professionals were aware of it or not. Financial professionals 
play a growing role in efforts to manage reputational risk and 
maintain brand value through ethical business practices. 

https://bit.ly/2MZyTXn 

Mini article
Facebook-owned Instagram is reportedly developing a new 
standalone shopping app that may be called "IG Shopping".  

https://bit.ly/2LWe4Xf 

Apps 

Portrait 

Here is a handy app that allows users 
create photographs with depth of 
field editing. Giving depth effect to 
photos adds to them a more 
professional feel which is great 
especially for social media content. 

https://apple.co/2wXK4FI 

Books 

Farther Reaches of  
Human Nature 
by Abraham Maslow 

In their book the authors explore the 
complexities of human nature by 
using both the empirical methods of 
science and the aesthetics of 
philosophical inquiry. This book is an 
extension of the Maslowian classic 
‘Toward a Psychology of Being’. 

http://a.co/d/eRFVDUQ 
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Global Wealth Report 2018 

According to BCG: “the overall growth of global personal 
wealth continued its momentum in 2017. Residents of North 
America held over 40% of global personal wealth, followed by 
residents of Western Europe with 22%. The strongest region of 
growth was Asia, which posted a 19% increase. All wealth 
segments grew robustly, but high growth rates were especially 
prevalent in the uppermost wealth segments.” 

http://owl.li/izcK30lyFj0

Coaching a CEO 

Prof. Manfred Kets de Vries recently 
published a very interesting  article 
on how to coach a CEO. Although 
“the horse-whisperer” analogy or 
metaphor might not be the most 
thoroughly though out way of 
framing the matter at hand, he is 
right at very first sentence that the 
article begins with: “Successful 
coaching involves working with – 
not against – an individual’s 
resistance.” 

https://bit.ly/2Nzlo04 

The Big Four               

In this new podcast S. Galloway 
discusses how the big four of the 
world wide web commerce rose to 
power and what every marketer, 
brand, and business can learn from 
them. The conversation includes 
points on how Apple tapped the 
luxury playbook to get to a $1 
trillion market cap too. 

https://bit.ly/2MMm96h 

Comparatives and Superlatives 

As Mark Ritson put it “There are two ways to 
position a brand. - ‘about’ something and ‘versus’ 
something – and the most powerful examples of 
positioning do both.” Indirect razing can in some 
cases be more strategically right than overt 
criticism. Overt comparative criticism can be of 
interest when it is worthy of being associated with 
the level of the brand criticized but luxury brands, 
for instance, unlike non-luxury, are in the business 
of the superlatives rather than comparatives. 
Remember the words of Ettore Bugatti? “If 
comparable, it is no longer Bugatti.” 

https://bit.ly/2MP78jX 
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