
Bimonthly Internal Newsletter 24 February 2020

Communicating Data 

The real value is not in the data but in the capabilities of the 
interpreter of that data. Making sense of the data and 
communicating it in a comprehensive way is the effective 
approach. Curating the right kind of data is the result of 
acknowledging that impact comes from the quality of data 
and not the quantity of it.  

https://bit.ly/2SRjp8Y 

Mini article
Here is a mini article on how Generation Z is using Instagram 
to shop. Is Instagram becoming an e-tail platform too?  

https://bit.ly/39V3VGy 

Apps 

Catawiki 

Users of this app can buy and sell 
rare objects in over 80 categories, 
including luxury goods, classic cars, 
collectables, artworks and antiques.  
Auctions are supervised by experts. 
Such standalone platform-like apps 
are replacing the specific interest 
web forums  of the past. 

https://apple.co/2v7K7kL 

Books 

The Oxford Handbook of 
Corporate Reputation 
by M. L. Barnett & T. G. Pollock 

What does it mean to have a "good" 
or "bad" reputation? How does it 
create or destroy value, or shape 
chances to pursue opportunities? 
Where do reputations come from? 
How do we measure them? How do 
we build and manage them? 

https://amzn.to/2T2XoCX 
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Effects of Rebranding 

Can rebranding help shift in-house attitudes? As Darren 
Evans wrote: “If the reset is intended to help reposition the 
organization or reframe the opinions that exist surrounding 
its existence, the process must delve much deeper and ideally 
involve a wide spectrum of stakeholders who can really add 
value to what happens next.” 

https://bit.ly/37WbUSq

Drone Videos 

The beneficial side of drone videos 
for content creators and event 
marketers cannot be overstated. 
These ufo-like videography tools 
aren’t new but there still are 
companies and agencies that forget 
the advantages of using them. It’s a 
professional, unique and engaging 
way to capture video footage that 
can deliver significant benefits for 
various PR activities. 

https://bit.ly/38MbZJD 

Ads to Change 
the World?             

As Rebecca Stewart wrote “in 2019 it 
was revealed that public trust in 
advertising had hit a record low of 
25%, but fresh research has shown 
that people in the UK are still 
relatively positive  about the 
industry’s impact on society.” Today 
42% of people believe ads can 
change the world, despite trust 
crisis. Can ads change the world? 

https://bit.ly/32lJSP3 

Reputation is Omnidriven 

'The State of Corporate Reputation in 2020: 
Everything Matters Now' finds that reputation is 
'omnidriven', meaning a company’s reputation is 
influenced by a variety of factors, with no one 
factor having a greater influence than the rest. 
The worldwide report from Weber Shandwick 
has found that companies must be willing to work 
on a wide range of reputation drivers from the 
quality of services to the impact of corporate 
culture, from the quality of employees to quality of 
products, to financial performance etc. 

  

https://bit.ly/2vZ18O2 
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