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Deep Roots of Purpose          
in Banking 

What are the new strategies that could be discovered in the 
very old origins of banking? What are the patterns of success 
during the different periods in the history of banking? This FT 
article brings to light the important and useful lessons in 
banking with a purpose from the ancient world. 

https://on.ft.com/2w3YXpw 

Mini article
YouTube is slowly joining the subscription market with its big 
new strategy for premium content service.  

https://bit.ly/2BEumEl 

Apps 

Search by Image Extension 

This application makes it easy to 
search by images in Google, Yandex 
and Tineye from a mobile phone. It is 
a very practical tool especially for 
communications professionals and 
content creators. 

https://apple.co/2P4UeuT 

Books 

How Customers Think 
by Gerald Zaltman 

This book explains how to unlock the 
hidden 95 per cent of the customer's 
mind that traditional marketing 
methods have never reached so that 
innovators can use it to developing 
new products and finding solutions, 
long before competitors do. 

http://a.co/d/ecznEP4 
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CEO Activism 

Here is an interesting interview on CEO activism with David 
Ryan from Edelman who has provided corporate and financial 
communications counsel on acute reputational challenges, 
operational crises, litigation, hostile and friendly takeovers, 
shareholder activism, restructurings and insolvency 
proceedings, and management changes, as well as normal 
course corporate profile building. 

https://bit.ly/2o8MuMT

Facebook for 
Mobile First Ads 

Facebook unveiled the mobile-first 
video creation tools for advertisers. 
The Creative Shop team at Facebook 
developed a framework to approach 
creating lightweight video ads from 
still images. This move came after 
adding a new shortcut button on its 
mobile app for viewing only the 
video content of a feed. Instead of 
being a social networking platform, 
as it promises, it leans more towards 
a random content machine. 

https://bit.ly/2Ms7BZc 

Specificities and 
Strengths of B2B               

It’s still very much true that B2B can 
learn much from B2C but it doesn’t 
mean that the same cannot be said 
about the other way around. B2B 
brands can teach B2C marketers 
practical insights about customer 
experience. Whether B2B or B2C 
what they both need to have in 
common is H2H - human to human. 

https://bit.ly/2w5L1vc 

Brand Placements in the 
Subscription Business 

As written in this article “all of Amazon's original 
programming contains brand integrations, while 
91% of Hulu originals use them, according to 
Branded Entertainment Networks. Even Netflix, 
which trails, uses product placement in 74% of its 
original series. Product placements can give these 
streamers new ways to monetize beyond 
subscription revenue without having to add 
advertising.” The future of product placement and 
brand integration has only begun and, as any 
insider would agree, this is just the small visible 
side of the giant iceberg. 

https://read.bi/2MxsJ0f 
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